
La
te
st
 R
e
vi
si
o
n
: J
u
n
e
 2
01
1

tightmixblog.com

tight mix
Originally published on

written by Chris Bracco

How to 
REALLY 
Get Your 
Music on 
Blogs

http://tightmixblog.com


tightmixblog.com

21
22

1
2
4
4
8
8
99

10
11
11
12
12
12
1313
13
14
14
15

16
17
1818
19

A Brief Introduction..................................................................
Defining Your Music, Your Lifestyle, and Your Fans................
Finding the Best Blogs for Your Music....................................
            Where to start your search........................................................................................
            Slam the search engines!..........................................................................................
            Compile a list of contact information.........................................................................
            Don            Don’t forget about non-music blogs!.........................................................................

Becoming an Active Community Member.............................
Crafting a Killer Pitch Letter...................................................
            Step One: Use Strong Subject Lines.......................................................................
            Step Two: Begin with a greeting..............................................................................
            Step Three: Talk about them first.............................................................................
            Step Four:             Step Four: Talk about yourself last...........................................................................
            Step Five: Provide download links to your music.....................................................
            Step Six: Politely the bloggers to feature you...........................................................
            Step Seven: Close out the e-mail with a brief thanks...............................................
            Step Eight: Include an e-mail signature with contact information.............................
            No response yet? Send a follow-up e-mail.............................................................. 

TTracking Results and Monitoring Conversations...................
            Keep track of the responses you’ve received..........................................................
            Track your official website activity............................................................................
            Monitor the buzz surrounding your music................................................................

Conclusion.........................
About the Author................

Table of Contents

HOW TO REALLY GET YOUR MUSIC ON BLOGS

http://tightmixblog.com


tightmixblog.com1

It’s hard to believe that over a decade has passed since Napster and iTunes arrived, 
forever changing the way consumers discover, obtain, and listen to music. Thanks to the 
web, old tastemakers like MTV and VH1 have very little influence on the music we choose 
to listen to nowadays. It’s a pretty wild and exciting time, but it can also be overwhelming 
because there is so much more music out there that can be discovered and consumed in 
so many different ways.

HeHere’s how I see it. Discovering music today is all about using relevant filters to help you 
find what you want in a quick and enjoyable fashion. Believe it or not, many people still 
enjoy scouring iTunes for new releases. That’s a filter. Others might enjoy the “stumble 
upon” experience of streaming services like Pandora, Spotify, Rdio, Slacker, and Hitlantis. 
Some people like to discover their music socially, interacting with their friends and 
favorite artists on Facebook, Twitter, Last.fm, YouTube, or similar services.

Another filtering option available to us as consumers, and one that I purposely left out, is Another filtering option available to us as consumers, and one that I purposely left out, is 
the blogosphere.

It’s 2011, and blogs are a force to be reckoned with. Thanks to RSS and Google Reader, I 
get all the news and information I could ever want from the blogs that I read, and I must 
admit it’s pretty amazing. I can subscribe to whatever I want, whenever I want, and 
however I want to. If I get bored with a blog, or if stops publishing, I can unsubscribe and 
find a substitute in a couple of minutes. All for free. 

Music blogs, in particulaMusic blogs, in particular, are some of the best places to follow and discover great music, 
as written by the many voices of genuine music fans and industry folks. Whether you like 
it or not, music bloggers are influential tastemakers, gatekeepers, and buzz builders of 
new music. 

For artists, this has become an extFor artists, this has become an extremely effective medium to garner positive, and 
sometimes career-changing exposure. Getting featured on a couple popular blogs can 
cause significant boosts in music and ticket sales for an artist, and open doors to 
opportunities that would never have presented themselves otherwise.

HoweveHowever, as with most things worthwhile, getting featured on blogs is a very meticulous 
and time-consuming process. Blog promotion is hard. Damn hard, in fact. It can be really 
frustrating at first, but if you are persistent and work hard at it, the benefits for your music 
career can be astronomical. It's important to have a plan before taking the leap. Shall we 
get started?

A Brief Introduction...
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• Age & gender 
• Location 
• Likes & dislikes

Your Fans

• Personality traits
• Hometown
• Interests & hobbies

Your Lifestyle

• Genres
• Sub-genres
• Similar artists

Your Music

When beginning a blog outreach campaign, the very first thing you should do is take a 
few minutes to think hard about your music, yourself, and your fans. What makes your 
music so special, and different than everybody else's? What makes you, you? Why are 
people listening?

So, grab a pen, whip open a notebook, and jot down some defining, key words about 
you, your music, and the people cool enough to listen to it. Be honest! 

I like to start with these general categories, and drill down from there:

Defining Your Music,
Your Lifestyle, and Your Fans

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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If you’re having a hard time figuring out what to write 
down about your fans, it’s okay. One way to figure out 
this information is to ... uhhh ... ask them!

Set up a quick survey over at SurveyMonkey or a 
similar service, and ask your fans for a few minutes of 
their time to answer a couple of questions.

I think you’ll be pleasantly surprised.

NOTE:

What kinds of words did you write down? Try to be as descriptive as possible. Below is 
an example of some keywords that I wrote down for one of my old bands:

Defining Your Music,
Your Lifestyle, and Your Fans 
(cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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Don’t be shy about it either - let bloggers know that you shared/enjoyed their post via 
comments, or even a personal e-mail. Being the first to give is a great way to get on the 
good side of a blogger. It’s great way to get on the good side of anybody, really. Sing their 
praises (genuinely), and they will remember you the next time around, when it comes time 
to send them an e-mail about your music.

If you find you are gaining respect in the community, only then should you consider 
asking other community members to check out your tunes. This is the most appropriate 
time to do so. 

But, don’t just be like “Hey, check out my music,” because that’s boring as hell and 
nobody is going to give a crap. Instead, get creative with it! Transform your message into 
what some people like to call a “social object.” Otherwise, you’ll probably end up looking 
like a self-promotional douche-nozzle. 

Your involvement must always be genuine, and encourage further discussion about 
whatever it is you find interesting. Get to know the people reading and writing these 
blogs. Maybe even take one out to lunch or dinner if you live close by. Agree with some, 
disagree with others, and most importantly: be a real person.

NOTE:

Pick 10-20 blogs from your list that you 
really, truly think are awesome. Read through 
these blogs carefully, and whenever you 
come across something you think is cool or 
interesting, don’t be a hermit. Get involved! 
Start commenting furiously, or share the post 
with your Twitter followers.

Once you have a healthy list of blogs related to your music, 
lifestyle, location, personality, and fans, it is time to choose 
a few and start participating in the conversation.

Becoming an Active 
Community Member

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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Where to start your search

Don’t waste your time looking in the obvious places. A generic Google search will get you 
the “cream of the crop” blogs, but if this is your first time doing blog outreach, chances 
are you don’t have the necessary connections yet to land a favorable Pitchfork review.

The blogs you want to be looking for should fall within the same niches as your music, The blogs you want to be looking for should fall within the same niches as your music, 
your lifestyle, and your fans. This is precisely why I advised that you to do some soul 
searching in the previous step, because you’ll be using those keywords during your 
blog search!

As far as search tools are concerned, however, I find myself coming back to the same 
couple of resources...

Doing research for anything takes time and patience. How do you know which blogs are 
relevant, credible, influential, or worth pursuing? These are all excellent questions, and I 
had to figure out the all answers the hard way.

Finding Blogs that Want 
Your Music (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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URL: http://elbo.ws

Elbo.ws

Elbo.ws is music blog aggElbo.ws is music blog aggregator, which 
basically means that it re-posts the 
newest and most popular music from a 
hand-picked selection of music blogs 
around the globe. They index an 
enormous collection of music blog posts, 
and act as a snapshot of the most 
blogged music on the web.blogged music on the web.

The site is artist-centric, so do a couple 
searches for bands that sound like you 
and you should find some great hidden 
gems.

Google Blog Search

Google Blog SeaGoogle Blog Search functions similarly to 
a regular Google search, but with one 
enormous difference: it only searches 
content published within the blogosphere. 
The search engine indexes blogs by their 
site feeds, which are checked often for 
new content. 

URL: http://blogsearch.google.com

Finding Blogs that Want 
Your Music (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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URL: http://hypem.com

The Hype Machine

The Hype Machine is another MP3 blog 
aggregator. They make it very easy to 
discover new music, as well the music 
blogs that are streaming this new music. 

The site is very similar in function to The site is very similar in function to 
Elbo.ws, so try searching again for artists 
that sound similar to you, and click 
through to visit the blogs.

Captain Crawl

Captain Crawl boldly calls itself "The Captain Crawl boldly calls itself "The 
Music Blog Index," and is just as simple 
and effective as Google Blog Search. It 
may even be better, because it focuses 
solely on music blogs. This powerful 
search engine helps users find videoclips, 
live concerts, mp3s, reviews, promotion 
material, demos, lyrics, documentations, material, demos, lyrics, documentations, 
and more. 

Look up some music that is similar to 
yours, and you're guaranteed to have a 
healthy list of blogs in no time.

URL: http://captaincrawl.com

Finding Blogs that Want 
Your Music (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS

http://captaincrawl.com
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http://hypem.com
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Blogrolls

A blogroll is a list of other blogs that a 
blogger might recommend by providing 
links to them, usually in a sidebar list 
(thanks, Wikipedia).

I often use this as the second-level of my I often use this as the second-level of my 
search process. When I find a blog via the 
other resources above, I’ll almost instantly 
check to see if they have a blogroll.

MoMore often than not, there will be one, and 
if you’re lucky the list will be enormous. If 
that’s the case, then a huge bulk of your 
blog search has already been done for 
you!

Shuffler.fm

ShuShuffler.fm aggregates music by genre 
from all over the web. On their home 
page, you will find a list of channels 
(genres) to pick from. When you select a 
channel you are instantly teleported to the 
newest blog post within that genre, and 
the music in the blog post starts playing 
automaticallautomatically.

You land on some pretty obscure blogs 
while using this service, which is why I 
found it really useful to use as a search 
engine of sorts to find niche blogs.

URL: http://shuffler.fm

Finding Blogs that Want 
Your Music (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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While searching, keep an excel 
spreadsheet open and input the contact 
info for any blogs that you like. Most will 
provide e-mail addresses, but some will 
prefer other contact methods. To alleviate 
the confusion, start a “Notes” column in 
your spreadsheet to store info about 
specific submission guidelines and any specific submission guidelines and any 
unique traits. This will save your butt 
once you actually start sending out 
e-mails to these bloggers.

Compile a list of contact information

Once you’ve decided which keywords you want to use, start slamming those search 
engines with different keyword combinations and phrases. It will take some time to figure 
out which keywords and phrases yield the best results, so be patient and keep at it.

poetry

HIP-HOP
ROCK

PAINTING

VINYL

DRAWING

JAM 
BAND

NAS

GORILLAZ
RAP

DENIZEN KANE

NYC
INDIE

Now that you’re familiar with the best places to start your search, let’s revisit the 
keywords that you wrote down earlier. Sift through all of your defining statements, and 
handpick the most buzzworthy and relevant terms. Here are the keywords that I would 
probably choose from the example with my old band:

Slam the search engines!

Finding Blogs that Want 
Your Music (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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“Stop catering to just bloggers. Most of them will be gone in 6 months, and even more will be gone in a year. There are a billion other websites that have 
nothing to do with hip hop, and whose webmasters and authors DON’T get 
tons of free shit flooding their inbox on a daily basis. GO AFTER THEM. They 
will enjoy a nice piece of quality free music delivered to them because they are 
jaded and edgy and tired of free music. If you rap about limited edition 
Dunks, look up sneaker and boutique blogs who love that stuff. If you make 
beats that sample Indiana Jones movies, find diehards who have forums and beats that sample Indiana Jones movies, find diehards who have forums and 
fan pages all about Indiana Jones. These people most likely don’t know what 
2dopeboyz is, but it doesn’t mean they don’t want fresh new music that caters 
to their tastes. - Zilla Rocca

Ok, so obviously you and your fans share a similar taste in music. More likely than not, 
you and your fans also share common interests, values, attitudes, and ambitions. If, for 
example, you enjoy exercising regularly, wouldn’t it be a great idea to seek out blogs 
related to staying fit? Maybe you can present the blogger with the idea of writing a post 
about workout playlists, and ask that your music be included in the post. Bloggers are 
always searching for fresh ideas and new ways to publish content, so you’re music may 
be exactly what he or she is looking for. 

TTargeting location-specific blogs is useful, too. If you're from Akron, Ohio, try to find some 
blogs that only write about things happening in Akron. Many local newspapers now have 
an online version of their publication, and others have even added separate blog sections 
to take the place of opinion columns. Reach out to these people the next time you are 
passing through their town!

This quote by hip-hop artist This quote by hip-hop artist Zilla Rocca still resonates with me, and I'd like to re-post it 
here because he articulates this strategy really well. He even takes it a step further, 
suggesting that artists should reach out to forums, fan pages, and other non-blog 
websites too:

Don’t forget about non-music blogs!

Finding Blogs that Want 
Your Music (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS

http://clapcowards.com/
http://clapcowards.com/
http://tightmixblog.com


tightmixblog.com11

The subject line is one of the first things a blogger will see before opening your e-mail. 
Mailchimp’s above philosophy works great when you are contacting a blogger that you 
have already developed a relationship with. When reaching out to a random blogger, 
however, you need to find a happy medium between telling and selling. If your subject 
line says something like “I just released my new album, have a listen,” you will surely be 
skipped over. Also, if you try to sell them with some ridiculous phrase like “OMGZ MY 
NEW ALBUM IZ DA SHIT, YOO,” you’ve just purchased a one-way ticket to the junk bin.

So, wheSo, where is that happy medium? I’ll be honest, I don’t really know myself. If there is one 
guiding principle to keep in mind though, it’s that you have to be personal. Be a friend 
first, and a salesman second. I find that usually works best. I recommend reading this 
incredible article Mailchimp published, entitled “Best Practices in Writing Email Subject 
Lines.” There is a ton of great insight there based on real research and studies.

Also, Also, don’t forget that some bloggers prefer that you include a specific subject line when 
you submit your music to them. Just play along. It makes it easier on them, and shows 
that you're paying attention.

“When it comes to email marketing, the best subject lines tell what's inside, and the worst subject lines sell what's inside. - Mailchimp

Use strong, personable subject lines

Writing an excellent pitch letter is really an art form in itself. Popular music bloggers 
receive an unfathomable amount of e-mail everyday, and it’s impossible for them to read 
and respond to every music submission they receive from artists. So how do you break 
through the noise and get noticed?
 
First and foFirst and foremost, your e-mails need to feel personalized. This doesn’t mean you have to 
start from scratch with every e-mail you send to a blogger, but there should be at least a 
sentence or two (preferably a paragraph) that relates specifically to the blogger you are 
contacting. Your pitch should sound more like a conversation, and less like an actual 
pitch.

Crafting a Killer Pitch 
Letter

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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Begin with a simple greeting
It is incIt is incredibly important to introduce yourself 
right off the bat. In one sentence, tell the blogger 
who you are, what you do, where you’re coming 
from, and why you’re contacting them. This is not 
the time to boost your ego with lofty descriptions 
of yourself. Keep it plain, simple, direct, and real.

Talk about them first
The first paragraph is always about the bloggeThe first paragraph is always about the blogger. 
Talk about a particular post that you might have 
liked, the layout of the blog, lightning fast page 
load times, or any related artists that the blogger 
might have featured recently. This is the 
paragraph that has to establish an emotional 
connection with the blogger, otherwise you’ll 
prprobably end up in the trash bin.

Talk about yourself last
Here is where you make your “pitch.” It’s pretty 
easy to get carried away, so resist the temptation 
to blabber. Keep your pitch short, only mentioning 
the most important things about you and your 
music. The key information you want to always 
include is your band/stage name, your genre of 
music (and any subgenres), your location, any 
relvevant prelvevant press, awards, or accolades, and a few 
well-known artists that sound similar to you. If 
there is any additional information that would be 
interesting to a particular blogger, call attention to 
it here. Being the first to help is the best way to 
start any relationship.

Crafting a Killer Pitch 
Letter (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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Provide download links to your music
Downloading your music should never be a burden. Traditional file-sharing sites like 
YouSendIt, Rapidshare, and MegaUpload used to work nicely for this, but now they are 
spam-ridden, ad tornadoes of horribleness.

Instead, Instead, I highly recommend (seriously) using Dropbox and SoundCloud to send your 
music out to bloggers. You can set up accounts for free, and if you need more space you 
can always upgrade. SoundCloud is great for sending out a single track, but if you want 
to send a .zip file (and you should) with songs, album art, videos, and photos, then 
Dropbox is the way to go.

Sign up for Dropbox
Sign up for SoundCloud

Check out Check out this incredible tutorial on how to use these to send your music out.

Note: If you are planning on sending a Dropbox link to a ton of blogs at once (which you shouldn’t be doing anyway, because that’s 
horribly ineffective), beware of their bandwidth limits because you are only allowed 10GB/day on their free accounts, and 100GB/day 
on their paid accounts.

Also, another service called Ge.tt lets you share any type of file, at any size, for free. 
Statistics are provided as well. It’s definitely worth checking out as an alternative if you 
just want to send a file and get on with your life.

Once you’ve generated your download links, copy and paste those bad boys into the Once you’ve generated your download links, copy and paste those bad boys into the 
body of your e-mail, somewhere near or within your pitch. Consider calling attention to it 
by inserting a blank line above and below the link, so it sits alone by itself in the middle of 
the e-mail.

Politely ask the bloggers to feature you
FinallFinally, mention somewhere in your e-mail that it would be really cool if the blogger 
decided to write about you. Make sure you know what kind of posts the blogger writes 
(album reviews, song reviews, strictly MP3s, videos, pictures, whatever), so you can ask 
for the correct type of write-up, and cater to their writing style. And please, please, 
please ... don’t beg for anything.

Crafting a Killer Pitch 
Letter (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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Include an e-mail signature with contact information

After thanking the blogger, make sure to include an e-mail signature that includes the best 
ways to get in contact with you. This is also a good place to encourage the blogger to visit 
your official website, and follow you on Facebook, Twitter, or any other social networks 
that you might be active on. You don’t need anything particularly fancy for your signature. 
I find that pictures, logos, and other elements usually do more harm than good.

HeHere is my current e-mail signature (I use Gmail)...

Close out the e-mail 
with a brief thanks

In the event that a blogger actually In the event that a blogger actually 
decides to open your pitch letter 
and read, it’s a nice gesture include 
some sincere thanks in advance for 
taking the time to consider your 
music for a write up.

Crafting a Killer Pitch 
Letter (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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If you don’t hear back from a blogger after a week or so, make sure to send them a follow-up 
e-mail to check in and see what’s up. I have landed several job interviews from follow-up e-mails -- 
they are much more effective than you would ever think. It is way too possible that the blogger 
accidently overlooked your first e-mail, or wasn’t impressed by your initial pitch.

In the follow-up, very briefly intIn the follow-up, very briefly introduce yourself again, and politely mention that you recently 
contacted the blogger in regards to featuring your music. If you feel it is appropriate, include a small 
blurb explaining how important a feature on the blog would be for you, but don’t make it sound like 
your desperate for exposure. 

Remember: begging will only hurt your chances of getting featured. 

Next, include a slightly Next, include a slightly re-worded version of your initial artist description. Say something like “In 
case you missed it the first time, here is a short blurb about the music I create...”, and try to squeeze 
everything into three or four sentences. Finally, close out your follow-up in the same way as your 
initial e-mail.

If you think itIf you think it’s necessary, offer the blogger something more exclusive the second time around, like a 
free MP3 download of an unreleased track, or a few photos that you have not posted anywhere 
before. A little bit of generosity can go a long way in the eyes of a blogger, and could be the tipping 
point that gets your music featured on the blog.

No response yet? Send a follow-up e-mail

Crafting a Killer Pitch 
Letter (cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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While basking in promotional glory, though, many artists forget the most important part of 
the entire process: tracking the results and staying involved!!

Don't just blindly assume that your web traffic, number of fans, and online sales will 
automatically increase because of your recent efforts in blog promotion. There are tons of 
tips and tools out there that can help you track and measure the effectiveness of your 
blog promotion, so you can figure out what worked and what didn't.

Also, donAlso, don’t think that just because you finished your outreach it’s okay for you to 
abandon all previous conversations and relationships that you’ve developed over the 
course of the campaign. After those features go up, you’ve got to stay involved, 
monitoring the conversations and buzz surrounding your campaign. There are some great 
tools for that as well.

After sending out your e-mails and 
following up, you will probably receive a 
nice amount of replies from bloggers. If 
you don’t, well, frankly, then your music 
probably isn’t up to snuff. Back to the 
drawing board for you! 

HoweveHowever, if you do get some replies, it's 
really fun to get all psyched up about this, 
reply immediately, and watch the features 
magically appear all over the web.

Tracking Results and 
Monitoring Conversations

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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Follow-Up Rate: 4/8, or 50%
Response Rate: 4/7, or 50%
Feature Rate: 3/8, or 37.5%

In the same Excel spreadsheet that you used to wrangle up contact information for blogs, 
make a new column called "Featured?" and keep a tally of which blogs decided to 
feature you, and which ones did not. The percentage of blogs that featured you can be 
used as a rough indication for success. It may also be helpful to keep some additional 
notes about blogs that responded to your pitch (make a new column called 
"Responded?"), but may not have featured your music. With this ratio, you can determine 
how effective your pitch was at garnering, at the very least, a response (which is definitely 
better than nothing).better than nothing).

Using the example from above, I’ve calculated some very simple statistics to help give 
you a (very) rough idea of how your campaign went:

Keep track of the responses you’ve received

Tracking Results and 
Monitoring Conversations 
(cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS
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If you haven't already done this, sign up for Google Analytics now. 
Right now. It’s free. At the end of the registration process, copy 
and paste the small Javascript code they provide for you into your 
official website. Depending on how your website is set up, there

Track your official website activity

If you’re getting written about on blogs, chances are that some of these blogs will link to 
your website, and overall website traffic will increase. It’s important to know where people 
are coming from, what pages they are viewing, how long they are staying, and what 
actions they are performing (hopefully buying your music!).

aare different ways to do this, so do a quick Google search for some help. Google 
Analytics provides you with all the necessary statistics to figure out where your web 
traffic is coming from, and what actions people are taking on your website. You can easily 
tell which blog features are driving the most traffic to your website (via “Traffic Sources”), 
and set goals to see if any of this traffic is resulting in more music purchases.

If you’ve got beef with Google Analytics, then try some of these popular alternatives that 
will track the same information, but present the data a bit differently:

Tracking Results and 
Monitoring Conversations 
(cont’d)

HOW TO REALLY GET YOUR MUSIC ON BLOGS

http://google.com/analytics
http://google.com/analytics
http://sitemeter.com
http://haveamint.com/
http://visistat.com
http://getclicky.com
http://w3counter.com
http://tightmixblog.com


tightmixblog.com19

Google Alerts

Monitor the buzz surrounding your campaign

When a blog writes about you, several things can happen. The post could be poorly When a blog writes about you, several things can happen. The post could be poorly 
written and end up buried in the archives, doomed for eternity. Or, the post could be 
intriguing, inspiring some readers to either leave a comment or share the post with some 
friends and social networks. If you’re really really lucky, the blogger will write an 
exceptional article, and its readers will fall in love with your music and help make your 
music go viral.

Most bloggers will automatically shaMost bloggers will automatically share their freshest content to Facebook, Twitter, and 
other popular social networking sites, which is definitely a nice way to kickstart some 
buzz. Bloggers also encourage their readers to share and bookmark their favorite content 
on the very same social networks. If you get featured on a blog with a higher profile, you 
can be sure that smaller bloggers will pick up on the story and re-blog the content. You 
can’t take this for granted, because there is a much better chance that your hardcore fans 
are reading these smaller blogs.

If you have no idea what people aIf you have no idea what people are saying about your music online, you’re doing yourself 
a huge disservice, and missing out on a ton of potential fan relationships. Here are some 
very helpful strategies and tools for monitoring and participating in the buzz surrounding 
your latest campaign:

These handy alerts aThese handy alerts are great for tracking specific keywords and phrases around the web. 
You can have the alerts e-mailed to your Gmail account as they happen, on a daily basis, 
or as weekly digest. At the very least, set up an alert for your artist or band name so you 
can see where it’s showing up around the web.

For artists, I usually set up several alerts depending on what we’re promoting at the time. 
If you sent out a new single to blogs, definitely set up an alert for the song title so you can 
see which blogs are writing about you.

Tracking Results and 
Monitoring Conversations 
(cont’d)
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Facebook Search

Facebook has its own built-in seaFacebook has its own built-in search functionality that 
you can use to see who’s sharing your music across 
the social network. To search, simply use the search 
bar provided in the header of every page on 
Facebook. As you type, results will appear, and there 
will be a link at the bottom of the results called “See 
more results.” Click that link, and you will be brought 
to a separate page wheto a separate page where you can filter your search. 
Among the filters on the left, choose “Posts by 
Everyone” to search all of Facebook.

Twitter Search

The quickest and easiest way to monitor the 
conversation about you on Twitter is by performing a 
simple Twitter Search. Use the same keywords that 
you came up with earlier, as well as any keywords that 
bloggers may have used in their features about you. 
You can subscribe to an RSS feed of your Twitter 
search as well, so you can constantly receive updates 
as they come in. as they come in. Try to thank as many people as you 
can for tweeting about you and your music.

Other excellent resources

A Wiki of Social Media Monitoring Solutions has an 
extensive list of more tools that you can use to keep 
track of the conversations surrounding your music. 
You can dive deep into blogs, forum discussions, and 
much more with some of the tools on this growing list.

Tracking Results and 
Monitoring Conversations 
(cont’d)
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And that’s just about all she wrote, folks. Blog promotion is no easy task, especially 
for artists without an expert digital marketer on call. However, I have used these 
methods in the past to promote artists and get them some excellent feature 
placements on popular blogs. It does work, and my hope is that this series will help 
some of you DIY artists out there, and inspire you to take charge, get your hands 
dirty, and start getting your music the blog coverage it deserves.

Conclusion
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What’s up? Thanks for reading, and taking 
some time to learn a bit about me. My name 
is Chris Bracco, and I’m a recent Penn State 
graduate who has grown fascinated by the 
music industry over the past couple of years. 

I’m curI’m currently the digital marketing guy for a 
boutique music management and publishing 
house. I love helping artists with social 
media, web design, digital marketing, and 
blog promotion.

As for music, I played trumpet for many As for music, I played trumpet for many 
years during grammar school, taught myself 
how to play guitar five years ago, and now 
I’m on a mission to conquer the piano.

I have been in a couple of bands during high I have been in a couple of bands during high 
school and college, and I understand the 
struggles of trying to make it as a musician. 
We had nobody helping us, so I took it upon 
myself to learn everything. I taught myself 
how to write, record, mix, and produce 
songs, pitch them to bloggers, set up social 
media pmedia profiles, design websites, create 
marketing plans, write e-mail newsletters, 
and all the other crazy stuff artists have to do 
these days to get noticed and make an 
honest living.

Thanks again for reading!

tight mix
Click here to visit my blog,

About the Author
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